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Synopsis 


(Not for Publication) 


Julie Reinhardt, young medical secretary, meets Bill Beck, bril- 
liant atomic scientist, when he comes to her employer’s office seeking 
treatment of a nervous condition. From this meeting they fall in 
love and are married. After five happy years, Julie discovers she 
has a serious heart condition; she conceals the news from Bill. 

Afraid that he will be left utterly alone in the event of her death, 
she gains Bill’s unwilling consent to the adoption of a child. 

From the orphanage she brings home a strange and loveless child, 
Hitty, who comes to adore Julie but who finds little in common with 
the overly logical Bill. 

Tensions grow from the child’s active sense of fantasy and Bill’s 
attempts to curb her imagination which bring on a situation leading 
to another attack and Julie’s death. Now, Bill withdraws into him- 
self and Hitty is returned to the orphanage. 

Alone in the huge, once happy house, Bill is troubled by a name- 
less fear which prompts him to call the orphanage where he finds 
that Hitty has disappeared. 

He joins the police and the orphan authorities in a search and he 
himself finds the child at the base of a sea cliff near where she and 
Julie first met. 

As he carries Hitty in his arms toward a car and home, she tells 
him that it was actually Julie who sent him to her aid. Bill, a changed 
man, agrees with Hitty who is, he now realizes, Julie’s “Gift of 
Love” to him. 


Valentine's Day Promotion 


Set With Allied Stores! 


A special ‘Gift of Love’ Valentine’s Day cross promotional tie-in 
has been set up with Allied Department Stores to help you make the 
very most of your playdate. This is the kind of off-beat notice you 
simply can’t get through regular campaign channels. It can carry 
your playdate message into every corner of your town. Allied is 
ready to run half-page newspaper ads carrying a ‘Gift of Love’ 
banner with pictures of Lauren Bacall, Robert Stack, and Evelyn 
Rudie circled in a heart. A full half of the ad, one quarter of a news- 
paper page, will be devoted to selling the picture. The other part of 
the ad will be devoted to the store’s special Valentine’s Day head- 
liners. Department store ad rates are usually considerably lower 
than theatre page ad rates so, in addition to getting off-the-theatre- 
page notice, you will be getting a cheaper rate for your portion of 
the tie-in plus far bolder notice than would be possible on the regu- 
lar theatre page. This all adds up to an excellent and economical 
booster for your “The Gift of Love” playdate. 

In the event that there are no Allied Stores in your town, arrange 
a similar co-op ad with another department store on the same basis. 
In some newspapers, a theatre playdate notice cannot be run in an off 
page. You can get around this by allowing your tie-in department 
store to set up a display in your lobby. Then, their ad can read “See 
our display at the.... Theatre after... .’ In this way the impressive 
‘Gift of Love’ notice will be unmistakably tied in with your theatre. 


with 


A RARE 
EMOTIONAL 
EXPERIENCE! 


the story of the 


“woman who ~~ 


loved an atomic 
scientist...and the 
unwanted child 
who came into 
their lives! 


Produced by 


ROBERT STACK 


He Gift 


Directed by 


Should their love for 
the child be greater 
than their love 
for each other? 


The girl you adored as 
“Eloise”. ..in a 
performance that makes 
her the first great screen 
discovery of 1958. 


Screenplay by 


EVELYN RUDIE - LORNE GREENE - GHARLES BRACKETT - JEAN NEGULESCO - LUTHER DAVIS 


CINEMaAScCOPE COLOR by DE LUXE.- Based on a Story by Nelia Gardner White + In the wonder of STEREOPHONIC SOUND 


i G 


175 lines x 4 cols. (700 lines) (4 cols. x 1212 inches) 


MAT—402 


EXPLOITATION EXTRAS: 


(Perfumes) 


Tie-in with your local drug stores on 
your “‘The Gift of Love’’ playdate cam- 
paign. Have stores banner their per- 
fume counter displays as ‘‘The perfect 
‘Gift of Love’,"’ mentioning your theatre 
and the playdate of this tender and 
romantic film. 


(Books) 


A book of poetry or one on a re- 
ligious or hobby subject is among the 
most “perfect ‘Gifts of Love’.’’ Your 
local bookshop will be happy to tie-in 
with this wholesome and romantic film 
for a really active playdate campaign, 
earning dividends for your theatre. 


(Photographs) 


What is so desired as a portrait of a 
loved one? It is the ‘‘perfect ‘Gift of 
Love’.’’ Have your local photographer 
set up a ‘Gift of Love’ campaign to 
tie in with your own playdate, offer- 
ing special portrait prices. Work out 
co-op ad plans early. 


(Pleasure Trip) 


A trip to some favorite place is a ‘‘per- 
fect ‘Gift of Love’’’ to a close friend 
or relative on some special occasion. 
Have your local travel bureau run a 
special trip campaign tied in with your 
own theatre playdate campaign. Sug- 
gest story locales. 


(Flowers) 


Flowers are always ‘“‘the perfect ‘Gift 
of Love’’’ and can do a compelling 
job in calling attention to your wonder- 
ful, romantic feature presentation, ‘‘The 
Gift of Love.’’ Have your florist tie this 
phrase-campaign in with your play- 
date and theatre signature. 


(Jewelry) 


Costume jewelry or a_ personalized 
charm bracelet is another ‘‘perfect ‘Gift 
of Love’.’’ Have your local jeweler tie- 
in with your playdate campaign by 
offering specially-priced ‘Gift of Love’ 
headliners during the run of your 
theatre playdate. 


PAGE & SHAW, NATIONAL CONFECTIONERS, PLAN TIE-IN 


The perfect FREE tie-in for your “The Gift of Love” playdate cam- 
paign is the massive Page & Shaw candy company’s Valentine’s Day 
cross-promotional program which makes over 5,000 drug stores and 
other outlets of this old and respected firm all partners in spreading 
the word about your wonderfully tender and romantic playdate 
message. 

This is really the dream tie-in, for, what is more of a ‘Gift of 
Love’ than candy? With a tie-in like this there are no limits to 
the kind of box office notice your playdate will receive in those 
tough-to-sell areas where your regular campaign might fail to 
penetrate. And, this ideal co-operative setup will take advantage 
of the kind of seasonal feeling which will do a major part of your 
selling job for you. 

Page & Shaw is very enthusiastic about this picture-product two- 
way deal and. will supply their outlets with attractive window and 
counter displays and cards featuring stars Lauren Bacall and Robert 
Stack plus Evelyn Rudie in head cuts with the legend: “Page & 
Shaw Chocolates ‘The Gift of Love’... (star identifications) appear- 
ing soon in Twentieth Century-Fox CinemaScope ‘The Gift of Love’ 
at your local-theatre.” °° 

In addition, the distributor ad (illustrated at right) will carry iden- 
tical copy and will be provided to these 5,000 Page & Shaw outlets as 
a co-operative newspaper ad for:their official Valentine’s Day cam- 


paign. 


Evelyn Rudie, known to millions 
of TV fans for her portrayal cf 
“Eloise,” appears in Twentie*’: 
Century-Fox’s “The Gift of 
Love,” a CinemaScope, De Luxe 
Color romantic drama starring 
Lauren Bacall and Robert Stack 
which opens... . at the.... 
Theatre. Mat 1C 


“The Gift of Love” 
Sets Town Mood 


The title; “The: Gift of 
Love,” is one of the most per- 
fect sell titles ever given to a 
motion picture and the co- 
operative possibilities with 
jewelers, furriers, florists, etc. 
are almost unlimited. 

Although mentioned in brief 
elsewhere in this campaign 
book, the idea of tying in with 
your local travel agencies for 
a special trip to the beautiful 
Pacific Coast locales of the 
film is a natural seller. 

Contact your leading agent 
to work out a window ar- 
rangement. and co-operative 
newspaper advertising. Offer 
key stills from your Exchange 
set that express the mood 
and beauty of*the film. Key~ 
copy will of course be cen-- 
tered around the theme of 
“Give your wife (husband) 
the perfect. ‘Gift of Love’— 
a trip to... . For a perfect 
evening of entertainment see 
‘The Gift of Love’ at the.... 
Theatre.” 


PRESS PUBLICITY: 


(Advance) 


“The Gift of Love,’ Twentieth Century-Fox’s CinemaScope, De 
Luxe Color production starring Lauren Bacall and Robert Stack and 


featuring Evelyn Rudie, will pre- © 


miere....atthe.... Theatre, 
and promises to be that rare 
motion picture offering, a story 
of pure sentiment treated with 
honesty and realism. 

Produced by the world famous 
picture maker, Charles Brack- 
ett and directed by Jean Negu- 
lesco, whose past films have set 
an industry pace, the picture 
tells of a brilliant yet lonely 
man, an atomic scientist, who 
marries a beautiful and compas- 
sionate woman who later finds 
she is fatally ill. 

With fearless and adult real- 
ism the film, based upon an orig- 
inal story by Nelia Gardner 
White, shows how this woman 
brings into their home a loveless 
orphan who becomes her ‘Gift 
of Love’ to her husband. 

Lauren Bacall’s first film since 
the untimely death of her hus- 
band, Humphrey Bogart, the 
picture was filmed in and around 
some of the most news-making 
and vital locations in America 
today, the scientific observato- 
ries and laboratories where the 
secrets of the earth satellite and 
the intercontinental missile are 
being probed and unlocked. 

For, this is a dual story—of a 
powerful and genuine love and 
of the behind-the-scenes genius 
that guides the nation’s first 
lines of defense—and it operates 
with vitality and conviction on 
both of its theme levels. 

Locations include the famous 
Lick Observatory at Mt. Hamil- 
ton, California, and the nearby 
Sunnyvale Naval Air Station. 
In addition, Mr. Negulesco, the 
director of films like “Johnny 
Belinda” and “Three Coins in 
the Fountain,’ moved his pro- 
duction unit to the Vista Del 


Page Two 


Mar Orphanage for scenes be- 
tween 7-year-old Evelyn Rudie, 
television’s “Eloise,” and Lau- 
ren Bacall. 

Also, the rugged Pacific coast- 
line north of famed Malibu 
Beach was used for exciting 
scenes involving a search for 
the lost and injured child. 

Hollywood songwriters Sammy 
Fain and Paul Francis Webster 
have turned out another of their 
sure-to-be-top love songs, “The 
Gift of Love,” which is sung in 
the picture by Vic Damone. 

In addition to the principals, 
the film boasts a top drawer 
supporting cast, headed by Lorne 
Greene, Anne Seymour, Edward 
Platt and Joseph Kearns. 

“The Gift of Love,” is a pic- 
ture for everyone, guaranteed 
to leave audiences warmly en- 
thusiastic over a well-spent eve- 
ning at the movies, 


(Negulesco) 


A conti crayon sketch of Lau- 
ren Bacall, star of Twentieth 
Century-Fox’s “The Gift of 
Love,” a CinemaScope, De Luxe 
Color production which opens 

.. at the.... Theatre, dom- 
inates one of the major scenes 
in the film which also stars Rob- 
ert Stack and features Evelyn 
Rudie. The sketch is but one of 
the many done by Director Jean 
Negulesco, famed Hollywood 
picture-maker who is also a suc- 
cessful artist. His work is a 
valued part of many private col- 
lections. 

A one-time Parisian art stu- 
dent, Negulesco carefully chose 
all of the art shown in the house 
scenes in his film. 


This sketch of the picture-selling counter card and newspaper ad is 
the official Page & Shaw “The Gift of Love” co-operative campaign 
sheet. It will be shown in over 5,000 Page & Shaw outlets making 
a perfect playdate campaign tie-in for you. You can obtain addi- 
tional copies of this sheet to be used as give-aways heralding your 
theatre playdate by writing Page & Shaw, Inc. 


(Bacall) 


When Producer Charles Brack- 
ett agreed to make “The Gift of 
Love” for Twentieth Century- 
Fox, he insisted that only one 
actress could give to the role 
of “Julie” the kind of honesty 
and balance which would save 
the part from becoming over- 
sweet or cloying, Lauren Bacall. 

It was no easy task for Brack- 
ett, or Director Jean Negulesco, 
to persuade the star, whose hus- 
band, Humphrey Bogart, had 
died only a few short months 
before, to leave her semi-seclu- 
sion. But the draw of working 
with old friend Robert Stack and 
with a newly-discovered seven- 
year-old talent like Evelyn 
Rudie, won out. 

And, when the CinemaScope, 
De Luxe Color production opens 
Si eet BE thes. 3. Theatre, if 
will be easily seen just what a 
perfect selection Miss Bacall was 
for the part of a woman who dis- 
covers she may die and who 
brings a child into her house to 
act as a ‘Gift of Love’ from her 
to her husband. 

With the same slightly acid, 
transparently honest delivery 
which made her a star in her 
earliest pictures, Miss Bacall 
helps to make believable a story 
which is, in a great sense an ex- 
ercise in sentiment. 

As “Julie Beck,” she turns in 
one of her most notable perform- 
ances, certainly surpassing any- 
thing she has done before, includ- 
ing her famous scenes with Bo- 
gart in “To Have and Have Not,” 
her first picture. 

It has been a success story of 
extremes for the tawny-haired 
actress. From fashion model to 
stage to movies to one of the 
most successful Hollywood mar- 
riages on record, then to the pain 
of her husband’s untimely death. 

It is, perhaps, not without 
significance that “The Gift of 
Love,” a story about a woman 
who leaves something of value, 
is her first picture following her 
own tragedy. 


(Stack) 


Robert Stack—athlete, musi- 
cian, singer, linguist and, of 
course, successful actor—is that 
rare thing in the film capital, a 
native son who has made good. 

The star of Charles Brackett’s 
Twentieth Century-Fox produc- 
tion of “The Gift of Love,” in 
which he stars with Lauren 
Bacall, comes from a pioneer 
Los Angeles family and grew 
up in the company of the greats 
of the film and entertainment 
world. 

Like little Evelyn Rudie, who 
also appears in the Cinema- 
Scope, De Luxe Color produc- 
tion which opened .... at the 
.... Theatre, Stack is related 
to opera and theatre people at 
all the levels of the show world. 
An ancestor, for instance, 
opened the first theatre in Los 
Angeles and an uncle, Richard 
Bonelli, is of the Metropolitan 
Opera Company. 

A pre-war -star, Stack re- 
turned from four years of Naval 
service to find Hollywood some- 
what changed, but managed to 
rack up an impressive list of 
starring credits in such films as 
“The .High and the Mighty,” 
“House*of Bamboo,” ‘Good 
Morning, Miss Dove” and “Writ- 
ten on the Wind.” 

In his current film he plays a 
brilliant atomic scientist who is 
utterly defeated by a tragedy 
involving his wife, until he dis- 
covers she has left him a special 
‘Gift of Love.’ 


(Short) 


When Robert Stack, starring 
with Lauren Bacall in Twentieth 
Century-Fox’s “The Gift of 
Love,” a CinemaScope, De Luxe 
Color production featuring Eve- 
lyn Rudie at the .... Theatre, 
visits a cemetery in a scene from 
the film, the surrounding head- 
stones are marked with the 
names of members of the pro- 
duction unit—to avoid possible 
lawsuits. 


Only your all-out campaign effort can really make the most of 
the playdate success trail that Page & Shaw has blazed for you. 
Now, in order to really carry through, you must co-operate with 
this respected and prestige-laiden firm. The window displays, 
counter cards and other picture-selling parts of the official Page & 
Shaw campaign can be augmented by advertising tie-ins between 
you and the Page & Shaw outlets. In an unprecedented effort, Page 
& Shaw stands ready to co-operate with you all the way. Simply 
contact them, Page & Shaw, Inc., 400 Main Street, Cambridge. 
Mass., telephone number Trowbridge 6-9500, and tell them your 
ideas about additional cross-promotional tie-ins. This can be an 
important and inexpensive phase of your all-out effort to really 
make “The Gift of Love” one of your box office headliners. Although 
the entire organization is really excited about “The Gift of Love” 
tie-in possibilities, and stands ready to procede on your call, Page & 
Shaw will need time to do a full co-operative job with you, So, con- 
tact them early about your additional co-operative campaign ideas. 


In the event that your “The Gift of Love” playdate comes far in 
advance or even after the key time for the Page & Shaw tie-in, 
you can set up your own candy-picture campaign by contacting your 
local confectionary stores. The format for the Page & Shaw cam- 
paign can be adapted to your individual and strictly local use. So, 
don’t let this natural and winning co-operative campaign go unused 
when you show “The Gift of Love,” the picture that was named to 
sell at your box office. 


Town Makes Date 
For ‘Gift of Love’ 


e Make a package deal with 
your leading hotel or popular 
restaurant for a ‘Gift of 
Love’ dinner and theatre tic- 
ket combination at a fixed 
price. Post notices of this spe- 
cial in your lobby and in the 
co-operating: restaurant. Plan 
for co-operative newspaper 
advertising, | 

e Plan for a ‘Gift of Love’ 
family night. Offer free ad- 
missions to all children ac- 
companied by their parents as 
a gift from your theatre. Spot 
photographers to catch strik- 
ing or unusual family groups 
who accept your gift. 

e As an alternate to the 
above, send free matinee tic- 
kets to a showing of ‘Gift of 
Love’ as a Valentine from the 
management to a select list of 
prominent local women — 
teachers, doctors, lawyers, etc. 
for their special community 
services. 

e “Make a ‘Gift of Love,’” isa 
perfect peg for local charity. 
Explore this potential in your 
town. 


Robert Stack stars with Lauren 


Bacall in Twentieth Century- 
Fox’s “The Gift of Love,” a Cin- 
emaScope, De Luxe Color film 
featuring Evelyn Rudie which 
opens ....atthe.... Theatre. 
The romantic drama was pro- 
duced by Charles Brackett and 
directed by Jean Negulesco. 

Mat 1B 


(Rudie) 


Evelyn Rudie, known to mil- 
lions of TV fans as Kay Thomp- 
son’s pixyish “Eloise,” was given 
an unusual compliment by Jean 
Negulesco, director of the Twen- 
tieth Century-Fox CinemaScope, 
De Luxe Color production of 
“The Gift of Love,” which stars 
Lauren Bacall and Robert Stack 
and features Evelyn as “Hitty.” 

According to the veteran di- 
rector, Evelyn is the only child 
star in his experience who has a 
faculty for making adult play- 
ers look good while sharing 
scenes. In most cases, he ex- 
plains, children require so many 
retakes that adult players be- 
come tired. When the child js.at 
the peak, the exhausted adults 
are no longer fresh. 

With Evelyn, however, he 
says, there is seldom need to 
do a scene over, therefore every- 
one is at their peak when the 
film is shown. 

In “The Gift of Love,” Evelyn 
plays an orphan who comes to 
live in the home of a young cou- 
ple. The wife, played by Lauren 
Bacall, has but a limited time to 
live and wants to leave her hus- 
band a true ‘gift of love.’ 

Like Robert Stack, who plays 
the part of the husband, Evelyn 


comes from a notable theatre 


family. Her grandfather, was 
Rudolf Bernauer who wrote 
many European stage hits, 
among them, the libretto of “The 
Chocolate Solider.” Her father 
wrote and produced over sixty 
musical shows in Europe. 

“The Gift of Love” opens.... 
at the.... Theatre. 


(Duo Again) 


Lauren Bacall and _ Robert 
Stack, popular pair in “Written 
on the Wind,” team again in 
Twentieth Century-Fox’s Cine- 
maScope, De Luxe Color produc- 
tion, “The Gift of Love,” opening 
.... atthe... . Theatre, with 
TV’s “Eloise,” 7 year-old Evelyn 
Rudie. 


(Coming) 


“The Gift of Love,” Twentieth 
Century-Fox’s romantic drama 
in CinemaScope and De Luxe 
Color, starring Lauren Bacall 
and Robert Stack with Evelyn 
Rudie, will open....atthe.... 
Theatre. 

The heart-filling story con- 
cerns a brilliant young atomic 
scientist and his wife who take 
into their home an orphan who 
changes their lives. It was di- 
rected by Jean Negulesco. 


(Production) 


Motion pictures in recent sea- 
sons have delved into many off- 
beat subjects dealing with both 
the physical as well as the ex- 
tra-physical sciences. 

But it has remained for 


_ Charles Brackett and Jean Negu- 


lesco, producer and director of 
Twentieth Century-Fox’s Cine- 
maScope, De Luxe Color produc- 
tion of “The Gift of Love,” 
which stars Lauren Bacall and 
Robert Stack with Evelyn Rudie 
and Opeus.. + Abetne so ns 
Theatre, to combine the world of 
astro-physics with clairvoyance, 
a phenomenon which plays a ma- 
jor part in their film. © 


(Song) 


Hollywood songwriters Sam- 
my Fain and Paul Francis Web- 
ster, who have written a title 
song for Twentieth Century- 
Fox’s CinemaScope, De Luxe 
Color production of “The Gift of 
Love,” which stars Lauren Bacall 
and Robert Stack with Evelyn 
Rudie and opens....atthe.... 
Theatre, have cinched their claim 
to being “love happy.” 

Their “Love Is A Many-Splen- 
dored Thing” and “Secret Love” 
both won Academy Awards, and 
their more recent “April Love,” 
has the look of a likely repeater. 
Add “The Gift of Love,” sung by 
Vic Damone in the film, and you 
have four top “love” songs from 
the same “love happy” team. 


Copyright © MCMLVIII, Twentieth Century-Fox Film Corporation 
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The full-color cover of the Capitol Records sound track 
album, illustrated above, makes an excellent center display 


for all music store tie-ups. 


Music From Hollywood Continues 


On Gay, Profitable Upward Trend 


(Special to Music Editors) 


In light of Vic Damone’s newest recording for Columbia 
of the title song from the Twentieth Century-Fox film, 


“The Gift of Love,” it would © 


seem appropriate to devote some 
space to the “Music from Holly- 
wood,” which has become a ma- 
jor factor in the record industry. 

Ever since the film “Laura” 
was released in the early ’40’s, 
greater emphasis has been placed 
on Hollywood as a source of mu- 
sic material. It was this film that 


featured a haunting theme which, | 


although it did not win an Oscar, 
created so much excitement that 
words were later added to it and 
it became one of the all-time 
popular songs to come out of the 
movie capital. 

Almost immediately a flock of 
songs started to emanate from 
the movie sound stages. The im- 
portance of “the song” became 
such that in 1941, the Oscar was 
awarded to it, rather than to the 
composers, as had been the case 
since the Academy of Motion 
Picture Arts and Sciences’ in- 
ception. 

Music from Hollywood is to- 
day a legend. It is interesting to 
note that in spite of the recent 
growth of Rock ’n’ Roll, no such 
song has yet to win an Academy 
Award, and it appears a long 
way off before one ever does. 
This, despite the increasing num- 
ber of motion pictures with a 
Rock ’n’ Roll background, 

Film audiences, it has been 
found, prefer their music on the 
light and melodic side. The bal- 
lad is as popular today as it’s 
ever been. Such songs as “Three 
Coins in the Fountain,” “Secret 
Love,” “Around the World in 80 
Days,” “Love is a Many-Splen- 
dored Thing,” and the more- 
recent “An Affair to Remember” 
and “April Love” are key ex- 
amples of the preferences of to- 
day’s audiences. “The Gift of 
Love” will undoubtedly join this 
group of popular leaders. 

In addition to individual bal- 
lads, Hollywood has also placed 
increasing importance on _ the 
sound track album. And justly 
so. The various music industry 
journals have shown a tremen- 
dous increase in recent years in 
the sales of movie sound track al- 
bums. The previously-mentioned 
Columbia Records, in addition to 
its Vie Damone single, also is 
issuing the complete sound track 
album from “The Gift of Love” 
as an LP disc. It is just one of 
hundreds that have found their 
way to the record shelves in re- 
cent years. Sound track albums 
from “The King and I,” “Carou- 
sel” and the previously men- 
tioned “Around the World in 80 
Days” are foremost in this group. 

There has been one other im- 
portant result of the influx of 
Hollywood music, and it shows 
conclusively that film music is 
indeed big business. New record 
companies have cropped up all 
over the country, some under the 
auspices of the parent movie 


companies. These include, of 
course, MGM Records, Dot Rec- 
ords, owned by Paramount Pic- 
tures, United Artists Records, 
ABC-Paramount, owned by the 
American Broadcasting Company 
and Paramount Theatres. Decca 
Records, a long existing com- 
pany, also is connected with Uni- 
versal Pictures. 

Thus it becomes ever apparent 
that when disc jockeys make that 
oft-heard announcement, “And 
now, here is music from Holly- 
wood,” they know all too well 
that a big and ready audience 
awaits this music. 


The above story also sug- 
gests a tie-in with local music 
stores featuring a window dis- 
play of leading motion picture 
sound track albums, with cen- 
ter play given to “The Gift of 
Love.” Sales copy like “Rec- 
ords are a ‘Gift of Love’ ” 
should dominate displays. 


“THE GIFT OF LOVE” SONG TOPS 
BIG RADIO-TV-MUSIC CAMPAIGN 


2,000 Disc Jockeys Set To Spin Columbia Record 


A three-way national promotion for Sammy Fain and Paul Francis Webster’s caress- 
ing ballad, ‘The Gift of Love’’ has been arranged by Twentieth Century-Fox, 
Columbia Records, and Feist, Miller, Robbins Music Corporation. It is being directed 


to local level merchandising. Through the 2,000 working disc jockeys in every prin- 


cipal city throughout the country and by displays in music and record stores, ten-cent 


stores and department stores, ‘‘The Gift of Love” title will be heralded. 


The Three Campaign Elements Are: 
COLUMBIA SOUND TRACK ALBUM 
The lilting background music for ‘The Gift of Love,’’ composed by Cyril J. Mockridge, conducted by 


Lionel Newman and played by the Twentieth Century-Fox Symphony Orchestra, will be issued as a 


special sound track LP album by Columbia Records. The attractive cover of the album will be available 


for window displays in all stores and shops where records are sold. 


VIC DAMONE SINGS TITLE TUNE 


Vic Damone, one of the most popular recording artists today, sings the title song as background for the 


main title of the picture and Columbia Records have issued it as a single record. It is out NOW, when 


it will do you the most good! Columbia is backing this record with an extensive advertising and promo- 


tion program across the nation. Disc Jockeys in every important city have already received Vic Damone’s 


recording. This record will be on the air and in the juke boxes current with your playdate. ‘‘The Gift of 


Love’’ will come to you on the wave of a great pre-selling radio campaign. 


MOVIE-KEYED SHEET MUSIC 


The Feist, Miller, Robbins Music Corporation has issued special sheet music for the popular ‘‘The Gift of 


Love’’ song, which does so much to enhance the entertainment values of this extraordinary attraction. 


How To Hitch-Hike Your Campaign To This Report 


e Give your local platter-spinners information about 
the picture and your playdate so that they can tie- 
in the playing of Vic Damone’s Columbia Record 
with your theatre. 


e Play the record 


Columbia is promoting, on your public address sys- 


tem and as exit 


gagement of ‘‘The Gift of Love.”’ 


and sound track album, which 


music before and during the en- 


FREE RADIO SPOTS CARRY 


VITAL SALES MESSAGE 


With the ever-increasing importance of radio as a 
sales arm, it is urged you use this medium to get 
‘“‘The Gift of Love’’ message across to your public. 
Here is a motion picture to appeal to every age 
group; it has plenty of female appeal in the person 
of Robert Stack; male appeal in Lauren Bacall; and 
the kids will romp with Hollywood’s newest little 
moppet, Evelyn Rudie. You can sell your audience 
on this fine combination with the 60-, 30-, and 20- 
second spots, YOURS FREE, on one disc. Order it to- 


day and buy peak listening time on your town’s 


programs to catch the whole family. 


When You Order, Please Specify: 
1) FREE Radio Spots 
2) for ‘‘The Gift of Love”’ 


In U.S.A., order from: 
The Press Book Editor 
Twentieth Century-Fox 
444 West 56th Street 
New York, N. Y. 


In CANADA, order from: 


Publicity Department 
Twentieth Century-Fox 
110 Bond Street 
Toronto, Canada 


Capture your TV-viewing audience with the compelling slides 
and telops specially designed to sell ‘“‘The Gift of Love’’ to the 
whole family. They call special attention to the team that 
made “Written on the Wind” such a top-grossing attraction, 
Robert Stack and Lauren Bacall, who are now joined by Hol- 
lywood’s favorite eight-year-old, Evelyn Rudie. It’s guaran- 
teed she'll win everyone’s heart when they see her in this 
dramatic film package. Order your slides or telops well in 
advance of your engagement to give you enough air time to 
get the message across to your public. 


(1) ‘Shared 1.D.” 
Slide or Telop 


This style is to be used in conjunction with 10-second 
station breaks. It is identified by the call-letters of 
your local station. Copy printed below is to be 
spoken by local announcer while slide or telop fills 
the screen, 


Announcer (Live): No picture will be closer to your heart than 
“The Gift of Love!’’ Starts on . . at the... . Theatre! 


(2) ‘General’ 
Slide or Telop 


This style is prepared for 10-second spots not tied 
in with station breaks, to be spotted at random in 
station’s programming. Copy printed below is to be 
spoken by local announcer while slide or telop fills 
the screen. 

Announcer (Live): ‘‘The Gift of Love,’’ a story of an atomic 


scientist and the woman and child who loved him! Opens 
.... atthe... . Theatre! 


¢ Use the sheet music, ad art, posters and accessories 
available for Main Street window displays. 


¢ Display the sheet music in your lobby in advance 
to create interest in the song. 

¢ There is magic selling power in a good song— 
remember ‘‘Three Coins in the Fountain’’ and ‘‘An 
Affair to Remember.”’ Use ‘‘The Gift of Love’’ song 
to give you the same box-office results. 


TV SLIDES AND TELOPS HIGHLIGHT 
FAMILY FILM ENTERTAINMENT 


HOW TO ORDER: 


1) Specify whether you are or- 

dering the “Shared 1.D."" or 
“General” slide or telop. 
Specify whether it's slides or 
telops you want, Your station 
contact can best decide. Slide 
is made of glass to be slipped } 
directly into machine; telop | 
is a print on shiny material 
to be projected on screen. 
If you order the ‘Shared 
1.D.,"" furnish the CALL-LET- 
TERS of the station involved, 
to be incorporated. This is 
essential! 

4) Specify the title of the film— 
“The Gift of Love." 

Send your order to: 


QQ TITLE CARD CO. 
247 WEST 46 STREET 
NEW YORK, NEW YORK 


Price Scale of Each Slide 
or Telop: 


With theatre playdate and sta- 


tion identification information 
(to accompany order) 

Without theatre playdate and 
station identification informa- 
tion 

Each duplicate copy of any slide 
or telop $2.50 

These Are Not Furnished Free 
by Twentieth Century-Fox 
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Page Four 


105 lines x 5 cols. (525 lines) 
(5 cols. x 71/2 inches) 


Century-Fox presents 


The miracle of it 
is that youll be 
smiling all the time 
youll be wanting 
to cry! 

The love story of Julie and 
Bill...the woman who 
loved an atomic scientist 


and the unwanted child 
who came into their lives! 


CINEmaScoPE — 


COLOR by DE LUXE in the wonder of STEREOPHONIC SOUND 
win EVELYN RUDIE - LORNE GREENE 


Produced by CHARLES BRACKETT 
Directed by JEAN NEGULESCO 
screenplay by LUTHER DAVIS 


Based on a Story by Nelia Gardner White 


The girl you adored as 
“Eloise”...Evelyn Rudie... 
in a performance that 
makes her the first great 
screen discovery of 1958! 
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HELP PROMOTE 
INDUSTRY SLOGAN 


Join with your fellow showmen to put the 
motion picture industry’s new slogan on 
everyone’s tongue. ‘‘Get More Out of Life 
. » «« Go Out To A Movie”’ is a phrase with 
simplicity, positive approach and psycho- 
logical appeal to offer a reminder of the 
plus value of movie-going. Make this 
slogan a constant part of everything you 
do—from inserting the special slugs in all 
advertising to inclusion of it in lobby dis- 
plays and merchant tie-ins. 


Sie nASeoee 
with 
EVELYN RUDIE LORNE GREENE 


Produced by 


CHARLES BRACKETT 


Directed by 


JEAN NEGULESCO 


Screenplay by 


LUTHER DAVIS 


STEREOPHONIC SOUND 
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140 lines x 1 col. 
(1 col. x 10 inches) 


the love story 
of Julie and Bill... 


the woman who loved an atomic 
scientist...and the unwanted child 
who came into their lives! 


ia LAUREN BACALL 
ROBERT STACK 


Should 
their 
love 
for 

the 
child 
be 
greater 
than 
their 
love 
for 
each 
other? 


The girl you adored as “Eloise”... 
in a performance that 
makes her the first great 
screen discovery of 19581 
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S-bG 


118 lines x 2 cols. (23 6tines) MAT—205 
( 2 cols. x 82 inches) 


is 
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28 lines x 1 col. 
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15 lines x 1 col. 
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A RARE LOVE STORY 


...a rare emotional 
experience! 


LAUREN BACALL 
Roma TN 


20 
LAUREN 
BACALL 
ROBERT 


COLOR by DE LUXE 
with 
Evelyn Rudie « Lorne Greene 
Produced by CHARLES BRACKETT 


tn STEREOPHONIC SOUND 
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No woman can give more than the gift of love... 
no picture will be closer to your heart | 


20. 


STARRING 


LAUREN BACALL ROBERT STACK 
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with EVELYN RUDIE- LORNE GREENE 
Produced by Directed by 


CHARLES BRACKETT JEAN NEGULESCO 
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In the wonder of 
STEREOPHONIC SOUND 
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with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 
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